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8 What Does Generation 
Y Want from 
Conferences and 
Incentive Programmes? 
Implications for the Business 
Tourism Industry

Rob Davidson

Objectives

The purpose of this chapter is to provide the reader with an under-
standing of:

The sectors and distinguishing characteristics of business 
tourism;

The four generations currently to be found in the global 
workforce;

The salient characteristics of Generation Y;

How the design of conferences and incentive trips may be 
adapted, in order to appeal to members of Generation Y;

The challenges involved in identifying the business tourism 
destinations that most motivate members of Generation Y.
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